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Increasing cybersecurity and data privacy threats is the top technology challenge facing businesses,
followed by keeping up with digital transformation and 'staying ahead’ in a fast-paced market.

le TOP TECHNOLOGY CHALLENGES

Overall

® Increasing cybersecurity and data privacy threats [ R, /5%
Keeping up with digital transformation in an increasingly competitive environment _ 37%
LS

Top 3

To stay ahead of the technology front in a fast-paced market

Remote workingIT solutions _ 33%
Business risk management/ contingency plan _ 32%
Budget pressure to meet increasingIT costs _ 31%
Bridging IT and business needs to enable timely business intelligence _ 30%
Legacy modernization/ digital upgrade to improve existing business process and operations _ 28%
Skills gap in existing talent pool of IT professionals _ 28%
To adoptcloud solutions _ 27%
Adoption of advanced technologies (e.g., Al, robotics, 10T, etc.) _ 27%
_ Building Fintech/ e-commerce paymentsolutions _ 26%
Network data storage space _ 26%
Regulation/legal compliance _ 25%
Tech vendor client relationship/ vendor lock-in _ 20%
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Question: What are the top 5 technology challenges facing your company at the moment?
Base(All) n=377



In line with core concerns, businesses are prioritizing Cybersecurity solutions.

Jo) TOP 5 PRIORITIES FOR BUSINESS TECH
overall SOLUTIONS [BY MARKETS]

1st Cybersecurity and Data Protection _ 45%
2 Network/data storage solutions _ 40%
I Business analytics and intelligence _ 37%
4th Cloud adoption/migration _ 37%
s
<]
_— Gth Customer relationship management tools _ 36%
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Question: Which of the following business technology solutions is your company prioritising at the moment?
Base(All) n=377, USA n=129, SG n=132, Germany n=116



Almost half (45%) of companies are in the process of digital transformation (at least a pilot).
While implementing business tech solutions, security and cost remain the top concerns.

‘l" DIGITAL TRANSFORMATION

Overall

STAGES OF CHALLENGES TOWARDS
DIGITAL TRANSFORMATION DIGITAL TRANSFORMATION

i I, 257
No initiative planned Security concerns %
———————————————————————————————————————————————————————— Cost of implementation and integration NN -/%
igi i o
Intend to embark on digital transformation _ Les 45% Identifying the right services provider _ 33%

About to

Defining and designing our digital _ e embark on Limited expertise and skills 31%

transformation plan

———————————————————————————————————————————————————————— Regulations/ Legal compliance requirements [ NRNRRB 29%
Completed a pilot and are in the first
phase of digital transformation _ 15% Integration/ Migrating from legacy applications _ 28%
Moving from pilot to full scale . 45% Lack of clear path, roadmap, and strategy _ 25%
implementation across the organization _ 17% In action
Organisational resistance to change _ %
Completed our full organization digital & & e
transformation and are now evaluating - 13% Unsure of the solutions available | NG 23%

and refining our program
- Lack of leadership support/enterprise-wide collaboration _ 22%
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Limited expertise and skills more concerning for SMEs, while integration with
legacy applications is more challenging for large corporates.

Bloomberg Media

Question: Which of the following best describes your company’s current status with regards to digital transformation?
Question: What are key challenges that your company faces when planning/ implementing various business technology solutions?
Base(All) n=377



Tech spending is on the rise, with nearly 8 in 10 companies expecting to increase
their tech budget in the next 1-3 years.

Xxl COMPANY’S FUTURE (IN THE NEXT 1-3
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OVERALL

BY COMPANY
SIZE

Lo H
ag ® Increase by more than 20%  ® Increase by 11-20% next 1-3 years H
—_— Increase by 1-10% Remain the same . “ﬂ
: It B 11% 35%

Decrease by 1-10% Decrease by 11-20%

® Decrease by more than 20%  ®m Don’t know / Unsure
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Question: How do you expect your company’s overall technology budget to change in the next 1-3 years?
Base(All) n=377, USA n=129, Germany n=116, SG n=132, SMEs n=155, Large Corp n=222



Some of the important factors to increase tech expenditure include improving data security and enhancing business agility.
Automating tasks, increasing productivity, and setting up centralized IT services are more crucial for large corporates.

le REASONS TO INCREASE
EXPENDITURE ON TECH

Overall
LEGEND [l SMEs |l Large Corporates

48% O~
44% @ T
\ 41% 28%
38% . 0 36%
35%34% 34%
31%31%
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Question: What are the main reasons for your company to increase spending on business technology solutions?
Base(All) Those willing to increase budget n=288, SME n=104, Large Corp n=184



And of those increasing their tech budget, most are looking to increase spend in areas around cybersecurity and
IT support. Large corporates are looking for the more advanced investments — Al and robotic process automation.
SMEs are looking for support in team collaboration tools and disaster recovery tech.

Xxl AREAS FOR BUDGET INCREASE

ouer [BY COMPANY SIZE] o
Cybersecurity/ Data security 47% 35% 54%¢ Lk

IT Support and vendor management 45% 34% 51%1‘

56 infrastructure S . ¥ S ¥

Cloud adoption/ migration 34% 29% 38% T :

Internet of Things 29% 23% 33% :

Artificial Intelligence / Machine Learning 26% 12% 35% :

Mobile applications 26% 24% 27% o

Network/ data storage solutions %6 20% ........... ............ 29% ............

Customer relationship management tools 25% - 23% o o ”2%%” o

Business analytics & intelligence 25% 23% 26% o

Workflow/ team collaboration tools 23% 28%1‘ 21% o

- Robotic process automation 20% - 12% o o ”2‘;.17%” 1\ o
E]{é’ Disaster data recovery/ Continuity of operations we 21% 1\ ...... S 13% ............
- Edge computing solution deployment 19% 18% 19% B
S — e 14% ........... S 20% ............

Virtual desktop infrastructure 15% - 12% o o ”1%%” o

Legacy modernisation / digital upgrade 13% S 13% o o ”1‘;_1'%” o

Bloomberg Media

Question: Which of these areas do you envisage your company increasing the tech budget for in the next 1-3 years?
Base(All) Those willing to increase budget n=288, SME n=104, Large Corp n=184



Zooming in to look at cloud solutions, 6 in 10 decision makers are planning to adopt
them soon while 32% have adopted a cloud solution.

Xxl CLOUD ADOPTION STATUS [BY MARKETS

AND COMPANY SIZE]

Overall

32% have adopted a

cloud solution

OVERALL

m Already fully adopted cloud 60%

® Just made the initial adoption

going to
adopt a
cloud solution

® In the process of selecting Provider
Planning to implement cloud soon

Currently assessing the business case

i
2
g = Not adopting cloud
m

Question: Whatis your company’s current status with regards to Cloud Solutions?
Base(All) n=377, USA n=129, Germany n=116, SG n=132, SMEs n=155, Large Corp n=222



And for those who have already adopted cloud solutions, security concerns and
integrating with cloud/legacy environments are key challenges.

Xxl CHALLENGES FACED WHEN ADOPTING

CLOUD IN COMPANIES [BY COMPANY SIZE]

Overall LEGEND | SMEs [l Large Corporates

32% have adopted a

cloud solution

CHALLENGES IN ADOPTING A CLOUD SOLUTION
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Question: Which of the following challenges has your company faced in adopting Cloud Platform/ Solutions?
Base(All) Those currently adopting n=121, SME n=41, Large Corp n=80



And for those who are planning to adopt cloud solutions, 3 in 10 look for hybrid clouds, followed by multi-cloud
ecosystems (especially for large corporates). Some SMEs are unsure of the type of cloud they want.

del TYPE OF CLOUD PLATFORM COMPANIES

overall ARE LOOKING FOR [BY COMPANY SIZE]

LEGEND SMEs |l Llarge Corporates

TYPE OF CLOUD SYSTEM THEY ARE PLANNING TO ADOPT

|
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g Looking at deploying a private cloud 26% 259, 27%
Looking at utilizing a hybrid cloud 30% 31% 29%
Looking at leveraging a multi-cloud 28% : 3% : 32%

- ecosystem : 3
4F :

Not yet decided on which cloud to adopt 16% : 22% : 12%

60% .................... Boaccasoancansaocoadeacoasaacnacaanoase

going to
adopt a
cloud solution
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Question: Which type of Cloud Platform/ Service is your company planning to adopt?
Base(All) Those planning to adopt n=227, SME n=88, Large Corp n=139



When deciding on tech solution providers, security and cost are key. Beyond this, the ability to meet
company'’s needs, easy to work with and ease of implementation/flexibility are crucial.

Xxl CONSIDERATIONS WHEN DECIDING ON A

overal TECH SOLUTION PROVIDER

Security & data protection | 9%
@ Pricing / Cost of implementation e 7%
Providing a technology solution that meets my company’s needs _ 76%
Easy to work with / Knowledgeable about my business’ business requirements e 76%
Ease of implementation in the company environment _ 75%
Flexible and agile in meeting client needs [ NI >
Reliability and proven record of performance | NN
Scalability of future increase in workloads [ NI
Helping my company to stay updated and competitive [ ENNEREREEEEEEEEGEGEENN /1%
Offering scalable options from a single server to racks that fill up a datacenter [ NI -:>
Migration support / training / client support [ NI A=
Socially responsible / sustainability [ NEEREEEEEEE 7%
Reputation and company profile and success stories [ NR_REIIIIEEEE -
Future roadmap (e.g., provider's product / service innovations) [ NN -
Providing 5G infrastructure for faster networking [ NENRNRHEEEEEEEEEEN 7
Providing smart solutions in Artificial Intelligence and Machine Learning || N NNNIH
Non vendor lock-in [ NNEGGEEEEEEE -3
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Question: To what extent is each of the following important when you are considering an integrated tech solutions provider?
Base(All) n=377



And when considering tech solution providers, SMEs place more emphasis on getting
prompt support and technical assistance from tech solution providers.

1&1 IMPORTANT CONSIDERATIONS WHEN

DECIDING ON A TECH SOLUTION PROVIDER CORE FACTORS MATTER TO SMEs

Overall

CORE ADDITIONAL

63%

71% 69%

Act as an external
consultant so that | can
focus on our core
business offering

Follow up requests promptly | Offer professional technical
and easy to get in touch|assistance and support to
with SME customers

o 67%

Support SME in good and difficult times

Question: Now, to what extent is each of the following important when a small or medium company such as yours is considering an integrated tech solutions provider?
Base(All) SMEs n=155
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Research Objectives Research Design

We spoke to n=377
business tech decision makers via a 15 minutes online survey between
. . . . 5th N d 17t Nov 2021.
The core objectives of this study include: S— =

TARGET PROFILE

* Outlook on Business Tech priorities, - Markets: US, Singapore, and Germany
ChG”enges Gnd to underStCl nd business « Involved in decision making on business tech related services/ solutions
* Managerial level and above (70% are director level or above)

tech GdOption trends. « IT Professionals (21%) and non-IT Professionals (79%)

MARKET COVERAGE

For any enquiries please email: apacmedia@bloomberg.net, or contact your Bloomberg Media sales
representative.

The data included in these materials are for illustrative purposes only. The BLOOMBERG TERMINAL service and
Bloomberg data products (the “Services") are owned and distributed by Bloomberg Finance L.P. (“BFLP") except
(i) in Argentina, Australia and certain jurisdictions in the Pacific islands, Bermuda, Ching, India, Japan, Korea and
New Zealand, where Bloomberg L.P. and its subsidiaries (“BLP") distribute these products, and (ii) in Singapore
and the jurisdictions serviced by Bloomberg's Singapore office, where a subsidiary of BFLP distributes these
products. BLP or one of its subsidiaries provides BFLP and its subsidiaries with global marketing and operational
support and service. Certain features, functions, products and services are available only to sophisticated
investors and only where permitted. BFLP, BLP and their affiliates do not guarantee the accuracy of prices or United States Germany Singapore
other information in the Services. Nothing in the Services shall constitute or be construed as an offering of n=129 n=116 n=132
financial instruments by BFLP, BLP or their affiliates, or as investment advice or recommendations by BFLP, BLP
or their affiliates of an investment strategy or whether or not to "buy”, “sell” or “hold" an investment.
Information available via the Services should not be considered as information sufficient upon which to base an
investment decision. The following are trademarks and service marks of BFLP, a Delaware limited partnership, or
its subsidiaries: BLOOMBERG, BLOOMBERG ANYWHERE, BLOOMBERG MARKETS, BLOOMBERG NEWS,
BLOOMBERG PROFESSIONAL, BLOOMBERG TERMINAL and BLOOMBERG.COM. Absence of any trademark or
service mark from this list does not waive Bloomberg's intellectual property rights in that name, mark or logo. ©
2021 Bloomberg Finance L.P. All Rights Reserved.




